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Methodology

7 countries investigated : Germany, Belgium, Austria, France, Italy, Portugal, Spain
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Online quantitative

survey

Sample
1,000 interviews per
country, nationally
representative

=» 7,000 people in total.

Length of interview
= Around 20 minutes

Fieldwork
"  From mid-July to mid-
August 2023
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Europeans declare high environmental concern (78%) with a higher level in Southern
European countries compared with Northern Europe.
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Although a vast majority is concerned about their ecological footprint, there are different

level of engagement towards sustainability at home m
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Concern is both for the planet and their own homes: 84% of Europeans consider important or
very important that their homes are protected by their insurance in case of climatic risk (like hail,
flooding, drought,...)
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Most europeans favor ecological behaviors that are easy: recycling waste (88%), reducing
energy consumption (85%).
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Europeans also favor actions that bring financial savings: financial saving is the primary
motivation (57% of the European population surveyed), ahead from saving the planet (46%).
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Money matters: implementation rates fall drastically for more costly actions like homes insulation
(53%) or renewable energies installation (40%), partly due to lack of knowledge on existing
solutions and subsidies
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Although 88% of European think that ecological obligations and norms are useful, 34%
think it is not achievable without financial assistance or practical support...
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... but today most Europeans do not feel supported by public institutions (54%) or
insurers (61%) in adopting green behaviors
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Next step: how can we collectively engage in actionable solutions to reduce Co2
emissions?

There is an opportunity for public and private companies to be more present. In particular Insurers
who are perceived as the number 1 possible provider of coverage against climatic risk (65%) well
above state and public services (20%). Insurers can meet a high need of Europeans for repair
service, advice on subsidies or information on living a more sustainable lifestyle.

For all the reasons above, Europ Assistance wants to be the partner of responsible insurers
and is engaging in a dialog with its partners on climatic emergency
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