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“ Mobility in Europe is evolving, shaped by economic constraints,

requlatory changes, and growing environmental concerns. While
personal cars remain central to daily life, their role is gradually shifting
as Europeans explore alternative mobility solutions. The 2025 Mobility
Barometer by Europ Assistance, conducted with IPSQOS, reveals a
landscape in transition, where cost considerations and convenience
increasingly drive choices.

Although internal combustion engine (ICE) vehicles still dominate,
hybrid and electric models continue to gain ground in specific markets.
However, electric vehicle (EV) adoption shows signs of plateauing,
with purchase costs and charging infrastructure remaining major
concerns for consumers. Between economic realities and
environmental aspirations, the mobility sector must fully play its part
in addressing the impact of high-carbon transportation while
supporting consumers in this transition.

Beyond cars, the report highlights the rise of multimodal and soft
mobility solutions. Walking, cycling, and public transport are becoming
more integrated into daily mobility habits, offering practical and cost-
effective alternatives. More than half of European cyclists are now
considering insurance and assistance services, reflecting the growing
importance of bicycles and micromobility. Economic factors remain
the main driver of these changes: whether opting for public transport,
considering an EV, or embracing shared mobility, the primary
motivation remains cost savings.

This shift also reflects a changing mindset regarding car ownership.
In 2025, one in three European car owners is open to giving up their
personal vehicle in favor of more flexible alternatives. This evolution
calls for innovative services that enable smoother transitions
between different modes of transport. Europ Assistance is
responding with new solutions, such as trip-continuation services
that provide users with a virtual card and mobility budget, allowing
them to seamlessly switch to alternative transportation options
when needed. The mobility sector must no longer treat different
transportation methods in silos but instead focus on creating a
seamless multimodal experience for travelers.

By analyzing these trends, the 2025 Mobility Barometer highlights
both the challenges and opportunities shaping the future of mobility
in Europe. The transition to more sustainable and flexible mobility is
underway—not as a sudden revolution, but as a steady and
pragmatic evolution that responds to the needs and constraints of
European consumers. ) )




01

MOBILITY HABITS
IN EUROPE

« Current Mobility Habits 06

« Evolutions compared to
5 years ago 15

« Future intentions 23
« Attitudes 28

02

VEHICLES OWNERSHIP
AND INTENTIONS

« (Car used most often 31
» Future intentions 42

* FocusEV 51

03

MICRO MOBILITY 59



MOBILITY HABITS
IN EUROPE



Q1 - On average, on a normal weekday (Mondays to Walking and personal car remain

the most widespread modes of

Fridays), how long do you use each one of the following transportation on weekdays, public
. 5 transportation is also important in
modes of transportation each day: Switzerland
Base: All
il 1l = |]] - b= K31
I
Europe Belgium France Germany Italy Portugal Spain Austria Czech Switzerland
B :: M M - ;- ;¢ M x5 -5 l :: N ¢
B M M B B I B L B M M
Public
transportation . 17 . 15 . 12 . 15 . 13 . 15 . 16 - 24 - 20 - 23
Personal
standard bicycle B | B s B B B i B | B | B
A company car I8 l9 |4 I5 I7 I9 I3 .11 .10 I8
Personal
electric bicycle I6 I7 I 3 I 7 I 6 | 3 |5 l 9 I 5 I7
Motorbike /
two-wheel scooter Is Is E B | E Is Is [ B a4 Is
C li
TR s Is E Is E Is I’ I I- Is
Car shari
ar sharing I5 I5 |2 |3 l"° I5 I6 I7 I7 |4

Shared bicycle or

stand scooter B Is E Is i I3 Is B l4 B

Taxi / ride-hailing
l4 E |2 I3 Is 14 - e I4 I4

Personal
Stand scooter |4 l4 |2 l4 Is I3 B s l4 I

. More than 1 hour a day 7
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« Main modes of transportation on weekdays
are quite stable in Europe »
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Q2 - On average, on a week-end day (Saturdays or
Sundays), how long do you use each one of the following

A similar use of modes

of transportation on

. 5 weekends
modes of transportation
Base: All
il i = ] - b= Kl
[ ]
Europe Belgium France Germany Italy Portugal Spain Austria Czech Switzerland
i | EE I | E i :/ M :s /- | EE N s P
B B B B B B N- B B B
Public
transportation | BY Ho Is B B i Ho N N B
Personal
Standard bicycle l 8 l 8 I 6 I 9 . 12 I 6 I 8 l 8 . 10 I 6
Motorbike / two-
wheel scooter |5 |4 |3 |5 l9 |4 |5 I8 |3 |4
Personal electric
bicycle Is B la ¥ ls | 2 I2 | E Is s
A company car |4 I6 |2 |4 |5 |2 I5 I5 I6 |4
Car sharing |4 |3 |1 |4 l8 |4 |4 I5 I6 |2
C li
PS4 Is |2 14 I4 E B - - I
Shared bicycle or
stand scooter |4 |3 |2 |4 |5 |1 |3 I6 |3 |3
Taxi / ride-haili
axi / ride-hailing |3 |3 |1 |2 IS |2 |5 I6 |3 |2
Personal
Stand scooter I3 I3 |2 |4 Is | 2 I3 Is |4 2

. More than 1 hour a day



« Transport usage evolves in a similar
way on weekends »

Im—l - =

Europe Belgium France  Germany ltaly Portugal  Spain Austria  Czech  Switzerland

Walking +1 -1 +1 = +2 = +1 = +1 -

A personal car Ll | -3 +1 -2 ar +1 -1 +3 +4 -

Public transportation = +2 -2 -3 = +2 +1 +3 -1 -

Personal stgir::?/irtcei = +2 -/ -2 -5 -2 +3 +2 = -

W T T T T A T O (R B

Personal el.ectric -1 -1 = -2 =) -2 +2 +5 +1 -
bicycle

A company car = = -3 =4 -3 1 +2 +4 +2 -

Car sharing = - 4 4 -1 2 12 *5 *3 -

Car pooling -1 +1 -4 -3 -3 +2 +2 +/ -1 _

Evolutions morewr 143 2= w4 s
i n p (0] i N ts VS Taxi / ride-hailing = 2 4 -3 -2 = +2 + 3 )
p rEVi O u S Personal Stand scooter -1 -1 5 -3 -3 -3 -2 +5 — _
wave

% Used . Significantly superior to previous wave . Significantly inferior to previous wave




- I Overall, no major evolution in
Q1 & Q2 - On average, on a normal weekday (Mondays to Fridays) o oo

and on a week-end day (Saturdays or Sundays), how long do you except some slight evolutions
use each one of the following modes of transportation each day? mainly in France and Austria
Base: All
if i1 = J)
Europe Belgium France Germany Italy Portugal Spain Austria Czech Switzerland

Public transportation 58 50 74 76
Personal

standard bicycle 39 4 53 45

Car pooling 22 17 31 24

Taxi / ride-hailing 21 13 32 21

electrisebrisc(slglael 21 30 32 27

A company car 19 21 26 20

Car sharing 19 13 22 16

hressies g s 54 z

two-wfxgosrcbo”étee/r 18 3 26 20

Personal 14 12 24 18

Stand scooter

. Evolutions in points vs previous wave 11



DISTANCE HOME > PLACE OF WORK OR STUDIES %

Q7 - What is the average distance you travel to go from Commuting distance
home to place of work / place of studies most of the time? Sy BEE I OEVERE

Base: Employed or students

— _— ba K3
il 11 1 — +
Europe Belgium France Germany Italy Portugal Spain Austria Czech Switzerland
| | BN
49% 50% 41°/o 44% 42% 49% 46% 51%
More than
10 km
48 %
Less than
10 km _ . _ _ _ _ _ _
52 %
51% 50% 59% 56% 58% 51% 54% 49%
L] [ 2] [2] [ 2] ]

Less than 1km 1km to less than 10km 10km to less than sokm More than 5okm

. Evolutions in points vs previous wave . Significantly superior to previous wave . Significantly inferior to previous wave 1



Qo9 - Which days of the week do
you typically work from home?

Base: Workers

Europe Belgium France Germany Italy

oFDAvSt 12 1,2 1,3 1,4
Mondays 18 18
Tuesdays 17 16
Wednesdays 20 24
Thursdays 19 18
Fridays 23 26
It depends, 7 3

no regular days

*Average excluding “I never work from home”

. Evolutions in points vs previous wave

Portugal

1,2

19

20

20

19

23

In Europe Home Office is less

used, but it is used more
reqularly than past year

— b= EI
I

Spain Austria Czech Switzerland

11 1,3 0,9 1,4

18

17

19

19

20

5

13



Mobility budget is stable overall

Q6 - What is your individual monthly mobility budget when you take , able 0

into account travel cards for public transport, car or bike renting, taxi / 4 EEL%peeif iios‘:‘vtirt'zejziahr:ghe'
ride-hailing, expenses for your car (fuel, parking, toll...), fuel, etc. but ?
excluding car insurance if you own a car, and excluding holidays trips ?

Base: All
il Il = J] m—
I
Europe Belgium France Germany Italy Portugal Spain Austria Czech Switzerland
159€ 147€ 113€ 117€ 122€ 137€ 107€ 213€ 198€ 278€

1 1
e

19

24
14 1
16 4 19 16
14 24
17 e
3 BB 18 14 14 . -
10
6 7 5 4 5 6 4 g g‘

. Evolutions in points vs previous wave . Significantly superior to previous wave 7
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Q3 - Compared to 5 years ago, would you say that overall, Europeans keep saying

they have mostly increased
you use more frequently, equally or less frequently i o o artric bilcas
each of the following mode of transportation? i el
Base: Modes of transportation users
il i1 = Jj)
Europe Belgium France Germany Italy Portugal Spain Austria Czech Switzerland
Public
transportation 33 32 37 27 28 35 35 33 29 35
A company car 26 29 33 22 25 27 21 18 31 28
sondscooter 25 24 35 27 20 30 27 18 29 25
standargel)rii(slrc]fjel 24 24 32 20 30 30 25 20 21 23
Taxi / ride-hailing 23 23 29 20 25 34 17 19 26 19
wowiotorbike / 23 26 23 20 29 30 22 19 24 20
A personal car 22 18 13 18 24 29 20 24 30 24
Car sharing 22 19 25 32 23 22 22 20 22 24
Car pooling 22 23 33 23 23 21 24 22 20 17

Shared bicycle or
stand scooter

22 22 25 23 28 17 28 16 25 18

16



Q3 - Compared to 5 years ago, would you say that overall,

...whereas modes

you use more frequently, equally or less frequently involving car sharing

with others decline

each of the following mode of transportation?

Base: Modes of transportation users

Europe Belgium France Germany Italy Portugal Spain Austria Czech Switzerland
Personal
electric bicycle 22 20 21 1 22 41 28 22 25 24
Walking 14 16 17 11 13 19 10 12 19 12
Publi
eesaiEaD 22 24 21 22 26 25 20 21 24 18
A company car 28 26 17 22 29 30 33 34 25 30
P |
stand secr(s)?)?ear 30 31 27 36 21 36 29 34 32 26
Personal
standard bicycle 26 28 22 22 18 32 25 30 30 28
Motorbik
wo-whed scooter 30 29 27 30 22 32 26 34 33 32

A personal car 26 30 32 24 25 23 24 27 19 28

17



Q3 - Compared to 5 years ago, would you say that overall, Overall, personal electric bicycle,

you use more frequently, equally or less frequently e e
each of the following mode of transportation? of use
Base: Modes of transportation users
fr—
Europe B!gh!v l!ancle Germany !a/yl Portugal Spain Austria Czech Switzerland
eIectriST)risc?/EIael +16 +25 +23 +34 +9 -15 0 +12 +9 +18
Walking +21 +17 +15 +19 +25 +17 +28 +24 +13 +25
transport";t?g; +11 +8 +16 +5 +2 +10 +15 +12 +5 +17
A company car -2 +3 +16 0] -4 -3 -12 -16 +6 -2
sondscoorer 75 -7 +8 -9 -1 -6 -2 -16 -3 -1
standargiﬂi‘;ﬂﬁl -2 -4 +10 -2 +12 -2 0 -10 -9 -5
ideholny =11 -12 +2 -19 -4 +4 -17 -20 -6 -15
two—Wf:\leczrcTéfe/r =7 -3 -4 -10 +7 -2 -4 -15 -9 -12
A personal car -4 |2 -19 -6 -1 +6 -4 -3 +11 -4
Corsharing =11 -14 -9 +9 5 -13 -5 -7 13 15
Garpooling =9 -9 +10 -3 5 -21 -6 -6 -1 15
S“a;f;’nzi‘;ycg'gtg; -10 -14 -7 -6 +1 -28 +2 -18 -10 -14

18



Q4* - You said that you have changed your mobility habits Changes in mobility habits are

i mainly driven by economic
compared to 5 years ago. Among the following reasons below . .

p > y. 9 . 9 ] 9 ! reasons, particularly in France,
what are the main ones explaining this evolution? Germany and Belgium.
Base: Have changed their mobility habits

Europe Belgium France Germany Italy Portugal Spain Austria Czech Switzerland
NET PROFESRSE',?;\?',\] 29 = 25 -1 20 -1 30 +2 26 +1 31 28 2 29 +2 34 = 35 S
44 Rz 41 = 39 -1 41 -1 42 Al 46 42 = 48 e 48 -1 47 -
| dab
eontof tansports 32 36 41 38 30 28 29 33 27 28
30 27 24 28 30 31 28 33 36 28
I am concerned about
environmental impact 23 23 23 25 25 20 34 23 1 25
of transports
21 19 22 20 14 22 19 22 20 27
| started 16 1 6 6
a new job 4 10 1 13 19 15 1 19 24
| i d
by |ocglvéaoil'e”:lf;§t 16 20 19 16 15 17 12 14 15 16
I have more flexibility
on ways of working 15 14 10 16 16 16 16 16 18 15
Due to the financial
support from the 2 3 3 3 3 2 3 2 2 2
government
Other, specify 5 g 3 7 4 4 10 6 3 4
S . *Th tion has been changed
. Evolutions in points vs previous wave ”Yo:sqalzgstl:::y:: hael:: :h::g:d \‘/’:::rznzobility habits compared to last year? 19



Cost reduction is by far the first
motivation to use public transportation

V24Q5 - What policies or incentives would motivate you
the most to use each one of those more environmentally

friendly mobility options on a reqular basis, or more often
if you already use them?

more often, whereas for bicycles cost is
neck and neck with infrastructures.

Base: All

il Il = }} _— b= K3
I
Europe Belgium France Germany Italy Portugal Spain Austria Czech Switzerland
# Reduce cost lmTO\l{f Reduce cost Reduce cost ImTO\l{f Reduce cost Reduce cost Reduce cost Reduce cost Reduce cost
punctuality punctuality
1 44% 43% 42% 44% 42% 47% 46%
Improve Reduce cost Improve Improve Reduce cost Improve Improve Improve Improve Improve
#2 punctuality o availability punctuality punctuality punctuality availability availability availability
37% 427 36% 32%
| ilabilit Improve Improve Improve Improve Improve Improve Improve Improve Improve
#3 mprove a(\;;n abiity availability punctuality availability availability availability availability punctuality punctuality punctuality
35 36% 38% 37% 37% 34% 35%
Reduce cost . flmprove . flmprove Reduce cost Increase safety Reduce cost . flmprove Reduce cost Reduce cost Reduce cost
#1 o infrastructure infrastructure o infrastructure o
32% 34" 310/0 35"
Improve Improve Improve Improve Improve Improve Improve
#2 infrastructure Increase safety Increase safety infrastructure infrastructure infrastructure Reduci/cost infrastructure infrastructure infrastructure
32% 31% 30% 35% 297 31%
# Increase safety Reduce cost Reduce cost Increase safety Reduce cost Increase safety | Increase safety | Increase safety | Increase safety | Increase safety
3 26% 20% 26% 25%

20



Cost is also the main driver
for car-sharing and shared

V24Q5 - What policies or incentives would motivate you
the most to use each one of those more environmentally

friendly mobility options on a reqular basis, or more often
if you already use them?

two-wheels, safety being also
important for the latter.

Base: All

il Il = ] _— bha E3
[
Europe Belgium France Germany Italy Portugal Spain Austria Czech Switzerland
Reduce cost Improve Reduce cost Reduce cost Reduce cost Reduce cost Reduce cost Reduce cost Reduce cost Reduce cost
# 1 41% availability 40% 41% 41% 43%
Improve Improve Improve Improve Improve Improve Improve Improve
# 2 availability Reduce cost availability availability availability | ncreasesafety | hobility availability availability availability
33% 33% 37%
Increase safet Make it more Increase Improve Make it more Improve Increase Improve Increase Improve
#3 o y comfortable safety punctuality comfortable availability safety punctuality safety availability
17" 14% 19% 14% 19% 15% 17% 15%
Reduce cost Increase safety | Increase safety Reduce cost Increase safety Reduce cost Reduce cost Reduce cost Reduce cost Reduce cost
# 1 32% 27% 35% 31% 35% 35%
Improve Improve Improve Improve Improve Improve
#2 Increaseojafety infrastructure infrastructure availability Reduce cost Increaseojafety Increase safety availability availability availability
257 27% 27" 27%
Improve Improve Improve Improve
#3 availability Reduce cost Reduce cost Increase safety availability availability availability Increase safety | Increase safety | Increase safety
25% 24% 23%

21



Cost, availability and infrastructure
are close to each other as motivations

V24Q5 - What policies or incentives would motivate you
the most to use each one of those more environmentally

friendly mobility options on a reqular basis, or more often
if you already use them?

to use more often shared bikes/
stand scooters.

Base: All

il 1] = ] - b= Kl
[
Europe Belgium France Germany Italy Portugal Spain Austria Czech Switzerland
Reduce cost . Improve . Improve Reduce cost Reduce cost Reduce cost Reduce cost Reduce cost Reduce cost Reduce cost
#1 o infrastructure infrastructure o 0 o o o °
33% 28% 37% 36% 37% 30% 38% 38% 36%
Improve Improve Improve Improve Improve Improve
#2 availability Increaseojafety Increaseojafety availability availability Increaseo;afety Increa;eojafety availability availability availability
27% 270 32" 30% 28% 31 25710 33% 26% 30%
Improve Improve Reduce cost Improve Improve Improve Improve Improve Improve Improve
#3 infrastructure availability infrastructure infrastructure infrastructure infrastructure infrastructure infrastructure infrastructure
27% 26% 27% 30% 26% 27%

. Significantly superior to European average

22
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Qs - In the next 12 months, would you say that you intend to Enthusiasm for e-bikes appears

use the following modes of transportation more / equally / 'e{'gsk“e‘ggﬁ‘y* }QaG“e'raniggja“
less frequently than today? Italy and Austria)
Base: Users
il i = J) ke K3
Europe Belgium France Germany Italy Portugal Spain Czech Switzerland
Walking 31 41 30 32 34
Public transportation 25 27 25 21 27
electrisebrii?/rgﬁel 27 27 23 27 29
standargebrii?/rc]lael 24 34 22 24 20
A personal car 14 14 13 18 15
wo-whed scooter 20 19 18 23 22
Perso”agcztjtl(: 20 24 20 16 17
A company car 17 21 12 19 15
Car pooling 16 23 19 12 15
shoresbiodes g 24 20 16 19
Carsharing 16 19 17 17 3
Taxi / ride-hailing 15 19 15 15 15

. Evolutions in points vs previous wave 24



Qs - In the next 12 months, would you say that you intend t0 NPT T R o R

i : of use mainly for shared bicycle
use the following modes of transportation more / equally / b stand sconters. especialls i
less frequently than today? Belgium, Italy and Austria
Base: Users
Europe Belgium France Germany Italy Portugal Spain Czech Switzerland
Walking 8 8 9 6
Public transportation 13 13 12 10
Personal
electric bicycle 18 13 22 14
Personal
standard bicycle 16 17 16 19
A personal car 16 18 12 16
Motorbike /
two-wheel scooter 25 32 31 23
Personaslcztstne(: 27 31 31 27
A company car 24 24 23 26
Car pooling 24 25 23 26
Shared bicycle or
stand scooter 30 37 38 24
Car sharing 28 32 32 37
Taxi / ride-hailing 29 35 26 34

. Evolutions in points vs previous wave 25



Qs - In the next 12 months, would you say that you intend to » ,

. . A positive delta for walking,
use the following modes of transportation more / equally / for public transportation and
less frequently than today? bicycles (Electric and standard)

Base: Modes of transportation users
il 1l = }] —
I

ks K3

Europe Belgium France Germany Italy Portugal Spain Austria Czech Switzerland

A personal car -2 -6 -7 -1 -5 +4 -3 -4 +6 -1
two—wfi\ggltoszzbcjlc()fe/r -5 -15 -1 -5 +1 +2 -8 -5 -8 -1

e e T -15 -1 + -6 +2 0 -10 15 -10

A company car -7 -10 5 -4 -4 -8 -16 -12 -4 -11

Car pooling -8 -6 -1 -5 -5 -7 -6 -12 -11 -11

M andstooter 12 17 19 4 -6 2 3 18 2 10

Carsharing =12 17 -3 -3 -8 -9 5 -15 -15 -24

Taxi / ride-hailing 14 -17 -1 -19 -11 -10 -12 -18 -11 -19

26



Qs - In the next 12 months, would you say that you intend Electric bikes generate the highest

; : enthusiasm (intention to use
to use the following modes of transportation more / more fieauen v} in France. Beleium
equally / less frequently than today? and Germany

Base: Users

>

Czech Switzerland

Europe Belgium France Germany Italy Portugal Spain Austr

E'II

~
iy
Ul
U
(Val
(0)}
w

Walking

Public
transportation

(@)}
w
(&)}
~
(O3}
o)}
U
(V]
(&)}
N
~
[0)8
w

Personal
electric bicycle

(O}
(o]
U
~
Ul
~

50

(O]

Personal
standard bicycle

U
~
N
(O]
N
U
w
(o)
(o)

~
(@]
~
w
~
~N

I l :
=
(o] ray 8

A personal car

N
Motorbike / two-
wheel scooter
o0

(9]
vl

Personal Stand
scooter

Ul
w
wu
Ul
N
N
[0
(o)

&)}
N

(O3]
O

v,

N

A company car

Ul
[e)}
(9]
~
0
(o)}
w
(€]
(o)
Ul
0

Car pooling

Shared bicycle or
stand scooter

N
w
Ul
(o]
W
00}
u
~
Ul
N
[0)8
N

u
w
N
O
(o) .
i (O}
U
N
A
Ul (a]
N & ¢
o)}
a

w1
-
(@]

Car sharing

(0]
w
(0]
N

.
e
o

I I
pk'y

U
[0}

) 61 5

iy
(0]
[0)Y

Taxi / ride-hailing

S
~

. Equally frequently than today 27
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Q56 - How much do you agree or disagree

with the following statements? for environmental impact, unlike
Base: All Portugal where it is highest

In Czech Republic, lower concerns

TR = b 2
I
Europe Belgium France Germany Italy Portugal Spain Austria Czech Switzerland

Environmental
questions must be a 72 69
priority for governments

89 83 69 70

| pay attention to
the impact my driving habits 72 68
have on the environment

72 67 82 80 69 64

Itis @ good thing to impose
restrictive regulations so that

cars become less polluting 66 66 60

63 61 85 74 61

| pay attention to

the environmental impact
when choosing my mode of 63 61

transport*

60 60 73 72 60 61

I have already changed

my daily rr:gbtlgt;/rr;z;l?:; 60 56 56 57 63 72 60 57

Electric Vehicles are
better for the environment

than thermic vehicles 53 48 68

45 51 70 45 49

Mobility incentives issued by
the government in your

country are positive 48 38 61

43 44 55 48 49

| feel bad about the
ecological footprint linked to

the usage of my car 45 37 37 35 61 72 37 37

EU regulations imposing
the sale of electric Vehicles

by 2035 are realistic and 40 32
will be applied

29 38 54 53 36 37

. Evolutions in points vs previous wave *New item 2025 5



This year’s barometer shows an overall
stability in Europeans’ mobility habits,
with the two main modes used still being
walking and personal car. Bicycles remain
widespread, with almost half  of
FEuropeans wusing a bike (standard or
electric) at least occasionally.

In Switzerland, but also in Austria, the
Czech Republic and Spain, public transports
are more widely used than in other
countries.

When looking at the evolutions over time,
electric bikes show a positive trend, with
a more frequent use than before. Walking
and public transportation also show a
positive evolution.

When mobility habits have changed, it is
(like last year) mainly due to economical
reasons (costs), followed by personal
reasons then environmental ones.

Looking at the motivations to use more
eco-friendly options, cost reduction
appears as the top one for all modes
tested. Then follows, depending on the
considered mode, either availability
(shared bicycles), safety (bicycle) or
punctuality (public transport).

Future intentions show a potential of
development for eco-friendly options :
bicycles (both standard and electric),
walking and public transportation.

As for personal cars, a trend towards a
more sensible use of cars : only 14% of
Europeans intend to use it more in the
future, while 16% say it would rather be
less. This trend to turn away from the car
is stronger in France and Belgium.
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Car used most often




NUMBER OF CARS OWNED BY THE HOUSEHOLD %

Q11 - How many cars do you own in your household? Personal car ownership
stays widespread in Europe
Base: All
il Il = J]| — b= K
[ ]
Europe Belgium France Germany Italy Portugal Spain Austria Czech Switzerland
e Company o B "R "R TTRTTRETRTe TR TRR
+1 +1 +2 +6
or company car
8% [ 8% 89% 83% 97% 91% 87% 86% 82% 78%
AT LEAST ONE
PERSONAL CAR
10% 14% 5% 7% 6% 13% 8% 9% 14% 10%

1 2 0 1 0 2 1 o 1
AT LEAST ONE
COMPANY CAR

b
o

| RE .



MAIN CAR NEW OR USED %

Europeans keep using new and old cars in
almost equal proportions overall, with

Q14B - Was this car bought new or used? differences by country (Belgium, Italy and
Spain having a majority of new vehicles)

Base: Car Owners

il Il == j) —_— bha KX

Europe Belgium France Germany Italy Portugal Spain Austria Czech Switzerland

[=1] -2 | -1 = -2 -2 | (=]

57
37
-1 -1 -]




POWERTRAIN %

Ice-vehicles are still the majority with same
level as the previous year. Other powertains

Q16 - What is the powertrain of this car? are progressing in Spain and Austria, and
already quite present in Switzerland.

Base: Car Owners

il Il = j) —_— e KX

Europe Belgium France Germany Italy Portugal Spain Austria Czech Switzerland

(=] [=] -2 | El -2 | [=]

. ICE (Petrol or Diesel) 34




KILOMETERS COVERED PER YEAR %

Q18 - Overall, how many kilometres does this car cover Stability in the distance covered
per year? Please count your own usage of this car, as per year, except in Germany where

longer mileage increase.
well the usage of other members of your household.

Base: Car owners
[

Europe Belgium France Germany Italy Portugal Spain Austria Czech Switzerland
| = | = | (=] = | | = | = | (=] [=]
- 39 39 33 38 35
< B a1 = | ~ B | (=] [=]

Less than 10.000km

. Evolutions in points vs previous wave

35



POWERTRAIN %

Full electric vehicles are

Q16 - What is the powertrain of this car? Sl @0 ey, smg siEisls
in all countries.

Base: Car Owners

Europe Belgium France Germany Italy Portugal Spain Austria Czech Switzerland

Hybrid Electric

Vehicle * 3 6 2 3 /
Full Electric * 3 4 2 4 4
Plug-in 3 5

Hybrid * g 4 >

GPL 2 1 2 0 1

Fuel cell o ; ; o ;
Hydrogen

| don't know 1 1 2 1 1

. Evolutions in points vs previous wave



CAR FINANCING %

A large majority of respondents still
preferred a purchase solution to finance

Q19 - How did you acquire this car? their car. Leasing is more developed in

Base: Personal cars owners Switzerland and Austria.

_— ha EN

Europe Belgium France Germany Italy Portugal Spain Austria Czech Switzerland
NET PURCHASE 85 87 86 90 87 79 84 72
It was bought cash (in
one time - without credit) 58 55 59 68 56 67 67 62
It was bought partially 18 19 16 15 20 9 12 7
cash, partially on credit
It was bought 9 13 11 7 11 3 5 3
totally on credit
9 6 9 7 5 16 8 22
Leasing with
initial down payment 6 3 5 3 3 L 5 16
Leasing without 3 3 4 4 2 5 3 6
initial down payment
It was given for free g L 2 U & 2 2 L
| don't know 5 6 3 2 6 3 6 5

. Evolutions in points vs previous wave 37



CAR PURCHASE CHANNEL %

In Czech Republic, dealerships are much
less popular than in other countries,

Q21- Where did you acquire this car? whereas individual sellers and online

Base: Personal cars owners sales are more Spread.

il i1l = Ji _— bha K1

Europe Belgium France Germany Italy Portugal Spain Austria Czech Switzerland
Manufacturer’s
dealership 49 58 59 54 37 49 21 48
Independent garage 18 20 18 10 31 10 13 20
Directly from an
individual seller 16 10 10 16 20 18 28 14
13 9 9 15 6 20 28 14
Online marketplace 7 5 4 8 2 14 12 10
Online sales from car 6 4 5 v 4 6 16 4
manufacturer, etc
Other, specify 4 3 4 5 6 3 10 4

. Evolutions in points vs previous wave 38



FREQUENCY OF REPAIR, MAINTENANCE AND SERVICING %

4 out of 10 respondents keep seeing a

Q23 - How often do you go to WOkahOpS Or garages professional for car maintenance at least

. . PR twice a year - an even higher frequency in
for your car repairs, maintenance and servicing: Czech Republic and Italy.

Base: Car owners

il Il = }) — ba K3

Europe Belgium France Germany Italy Portugal Spain Austria Czech Switzerland

1B |

65% 73% 67% 59%

TR TR

3 3

Less than
twice a year

61 %

At least
twice a year

39 %

35% 41%

13

2

3 3

At least once a month Once every 2 or 3 months Once every six months m

. Evolutions in points vs previous wave . Significantly superior to previous wave 39



REASONS TO CHOOSE WS OR DEALERSHIP %

As past years, replacement car

Q24 - If a garage/dealership offered the following services, would be the strongest argument
would you preferably choose it for your car repairs, e e e
maintenance and servicing? If it offered....

Base: Car owners

Europe Belgium France Germany Italy Portugal Spain Austria Czech Switzerland

REPLACEMENT CAR
8 8 68
DURING REPAIRS / / 7z ?
MAINTENANCE
32 29 33 24

If this garage

is certified by
a motor assistance ) 1
expert 3 7

66 75

17
17

1 22

Car certification
to guarantee
the car quality 24

68 6

LN

22 20 20

Extension of

the duration of your 66 65 62 47
roadside assistance
coverage 20 20 18 13
65 52 63 53
Pick-up & Delivery
23 20 22 16

. % Yes . Yes, certainly . Yes %, most widespread 40



KEY LEARNINGS

v’ Personal car ownership remains
widespread in Europe, with a vast
majority of Europeans owning at least one
car (87%)

v"No major changes in the car segment split
or the proportion of new vs used cars.

v"When looking at powertrains, ICE vehicles
still represent the vast majority of cars
used today ; only 13% of Europeans
declare having another type of powertrain,
this figure being stable vs last year. Those
“alternative” powertrains are more
present in Italy and Switzerland and
progressing in Austria and Spain.

v Purchase is still the main way to acquire a
car, preferred to leasing which is more
developed in Switzerland and Austria.

v'In terms of purchase channels, dealerships
are still the most popular channel overall,
while online channels are more used in
Austria and Czech Republic than in other
countries.
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INTENTIONS TO ACQUIRE %

Q25 - In the next 12 months, do you consider...?

Base: All

At least
one car

A least
one new car

AT LEAST
ONE EV

At least one
second-hand car

At least one
thermic car

At least one
electric bicycle

. % Yes . Yes, certainly . % Yes - focus EV

Europe

m -
o
N
Ao w
vy

N
~

N
[«)}
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France

30

1
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1 out of 4 Europeans
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INTENTIONS TO ACQUIRE

«EV intentions tend to slightly decrease at a European level.
A specificity in France where car purchase intentions in general
strongly decrease»

I I = 0 _— T

Europe Belgium France Germany ltaly Portugal  Spain Austria  Czech  Switzerland

At least one car -1 +1 -10 -2 -1 -2 = +4 = -
s R T B T R - T R

At least one EV -2 = -6 -2 -4 -6 +1 +4 - _
seco'ral‘:l—lﬁ:flilocr;er =1 -3 -8 -3 = -1 +1 +4 = -
i T R T LT T I A T
eleﬁ:rlisabsizycl)cr}: =1 -3 5 ! -5 -3 +2 +3 +1 -

% Yes . Significantly superior to previous wave . Significantly inferior to previous wave



INTENTIONS TO ACQUIRE
BASE : CARS PURCHASE INTENDERS %

When zooming among car

purchase intenders,

Q25 - In the next 12 months, do you consider...?

Base: Intend to purchase a car

A least
one new car

AT LEAST
ONE EV

At least one
second-hand
car

At least one
thermic car

. % Yes

EV intentions are still strong

r

Germany Portugal Switzerland

85
2

90 85
31

81
31

8o
32

1
-
17071

LN N

% Yes - focus EV



INTENTIONS TO ACQUIRE
BASE : CARS PURCHASE INTENDERS %

A least one
new car

At least one EV

At least one
second-hand car

At least one
thermic car

Europe

«among car purchase intenders in France,
EV intentions are actually growing»

Im—l - B> N

Belgium France  Germany lItaly Portugal  Spain Austria  Czech Switzerland

+1 +1 -2 -3 -5 +1 -2 -2 -
-3 *+3 4 -5 -9 +1 +1 2 -
-10 = -8 +2 +1 +2 +1 -2 -
-5 -5 4 -1 +4 +10 *+5 -3 -

% Yes . Significantly superior to previous wave . Significantly inferior to previous wave

46



INTENDED PURCHASE CHANNEL %

Dealerships are quite stable,
except in Portugal, and independent

Q26 - Where do you intend to acquire this car? garages are growing in EUTOpe,

Base: Intend to purchase a car while online is still quite DODU|8I’

il 11l = ]I - bx K3

Europe Belgium France Germany Italy Portugal Spain Austria Czech Switzerland

Manufacturer’s

dealership 39 44 33 34 36
Independent
garage 17 18 27 11 16
21 17 13 30 27
Directly from
an individual
seller (from a 13 9 13 18 13
classified ad)
Online sales from
car manufacturer / 1 8 8 12 10
garages / leasing
companies
Online 10 9 5 18 17
marketplace
[ don't know yet 10 12 E 7 7
Other o (0] (0] 0 1

. Evolutions in points vs previous wave



CHANGES IN BEHAVIORS %

Q31 - Among the following actions in response to the
current context (energy crisis, inflation...), which ones coulg

you consider doing in the next 6 months?

Base: Car owners

Europe Belgium

Reducing your
speed when
driving to save
fuel

66 66

1 23

B

Reducing your car
usage to replace
(use alternative
modes of
transportation)

Postponing non-
urgent car repairs /
maintenance to
save money

Sharing your
car for additional
revenue

. % Yes . Yes, certainly . Most widespread

France

22

17

69

Germany

Italy

70

19

58
14
50
i
29
7

Portugal

1

—~ N

78

Czech

57

1

(o]

1

e

20

v 1l

To face the current context,
the main changes considered are still
speed and car usage reduction.

Switzerland

48



INTENT TO STOP HAVING A CAR %

Spanish and Italian are still more open to

Q28 - In the future, could you consider no longer giving up their personal car in the future.
. While the French, the Portuguese and
havmg d personal car? Belgians stay more attached to it.

Base: Car owners

il 11 = j}j) m— S
[
Europe Belgium France Germany Italy Portugal Spain Austria Czech Switzerland
75% 71% 2N 63% 32 75% 68% 69% -l 62%
% No 40
68 %
% Yes
32% ] ] ] ] ] ] ]
25% 29% 37% 25% 32% 31% 38%
| = L] [ 2] ]

Yes definitely Yes probably No probably not No definitely not

. Evolutions in points vs previous wave . Significantly superior to previous wave 49



KEY LEARNINGS

v 1 out of 4 Europeans are interested in EV
acquisition, a slight decrease compared to
last year, this trend being stronger in
France and Portugal.

v’ Specifically in France, the overall car
purchase intentions are dropping this
year, which doesnt seem only linked to
EV but to the general context / difficulties
of the automotive market. Indeed, when
zooming among car purchase intenders,
EV intentions are actually slightly rising.

v Purchase

channels  for  future car
acquisitions remain quite stable, with still a
high interest in online channels even if
dealership remains the preferred channel
overall.

v"When suggesting the idea of stopping to

own a personal car, 1 out of 3 Europeans is
still ready to do so in the future, even
more strongly in Italy, Spain and
Switzerland.




02

VEHICLES OWNERSHIP
& INTENTIONS

Focus EV




WAY OF CHARGING EV %

V24Q1 - How do you charge your EV most of the time?

Base: EV owners

At home, using a standard
private charging point

At home, using a fast
private charging point

At public charging stations
(supermarkets, gas
station, etc.)

In your parking / building
(collective charging point
at home)

At work

m
i~
S
o
o
®

Belgium France
62 58
43 32

U‘I. N.

47 15
2 5

*Warning : low bases between 40 to 6o respondents by country

. % Use it . Daily or multiple times a week

Germany

44

ey

58

2

"B

43

7

45

13

Portugal

_‘.
N w
=

Private charging points (whether

standard or fast) are the preferred
charging modes among EV owners

Austria

Czech

VERY LOW BASIS

Switzerland

52



TYPE OF EV CONSIDERED %

Hybrid vehicle is the most considered vehicle

V24Q2 - Specifically, what type of Electric among EVintenders, specil n Span
. . . t :
Vehicle car are you considering to buy or lease? 0 ronsider BEY o

Base: EV Intenders

il Il = }) >

Europe Belgium France Germany Italy Portugal Spain Austria Czech Switzerland

2 22
30 = -
32
30
27
p)
) i 4 I

Full Electric (BEV) Plug-in Hybrid (PHEV) Hybrid Electric Vehicle (HEV)

53



REASONS FOR CONSIDERING EV %

Q25B - You said you consider buying / leasing an Electric
Vehicle / (Plug-in Hybrid...) car, for what reasons?

Base: EV intenders

To save money
on fuel costs

For ecological
concerns

Because you need a new car
and petrol /diesel cars will
be less popular in the future

Government
incentives to buy or
lease electric vehicle

Increased availability
of charging stations

Because it will be
mandatory in some areas

Because you like
a specific model

Other reasons

. Results

Europe

N
(=}

[V, )

N .
w

N
(=}

=Y
o]

=Y
Lol

—
N

Belgium

Italy

France

Germany

Portugal

(V]
[+))
w
[«
w .
w
~

w v -
b N
& 3
[
00
w
S

15

Spain

34

N
AV} N w o
(9, ]

The first reason to buy an EV is
still economic (especially in Portugal),

|
r
+

Austria

-

N -
» N
= N
N &

N
N

Czech

I-

N
S o

closely followed by
environmental concerns

Switzerland

38

40

-:}-..
N

o N

(Vo]

17

— -
” -

N

-

54



BARRIERS TO EV %

Q29 - What are the main reasons why you don’t
consider buying an Electric Vehicle ?

Base: Non considers of EV

NET COST

High purchase costs

I’'m afraid of
maintenance costs

NET CHARGING POINTS

No possibility to
install charging points at
your home

Not enough public
charging points in the
places where | go

No charging points
at your office

Difficulty to make
long-distance trips

| don’t need a new
car at the moment

Other

Europe
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Purchase cost remains

the main barrier
to buy an EV
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BARRIERS TO EV %

«Compared to last year, the general trend in Europe is a
decrease of new car intention (not PARTICULARLY EV).»

I I = 0 o

Europe Belgium France Germany Italy Portugal  Spain Austria  Czech Switzerland

NET Cost -6 =11 -6 -3 -1 -12 -6 -6 -1 =
High purchase costs -6 -10 -7 -3 -2 -14 -4 -8 -2
I’'m afraid of -2 -5 +1 -1 +1 -4 -1 -2 -1

maintenance costs

NET Charging points -3 -3 -7 -1 -4 -3 -7 -2 +2 -

No possibility to
install charging points -2 -4 -5 -2 -2 -1 -7 -3 +3 -

at your home

Not enough public

charging points in the =1 = -3 -3 +1 +1 =7 = =7 =
places where | go

No charging points at

your office = -1 -5 = +1 -1 +1 = +1 -
Difficulty to make - _ _ _ _ _ _ _ _ _
long-distance trips 4 6 7 6 - 5 2 4 2
I don’t need a new car +8 +6 +12 +7 +6 +9 +7 +9 +3 -
at the moment
oher 5 -7 -5 -7 +5 -2 -8 -4 -6 -

. Significantly superior to previous wave . Significantly inferior to previous wave



TOP 3 ADDITIONAL SERVICES EV - % TOTAL MENTIONS

Q30 - Among the following services, could any of these

Charging stations mapping and EV

roadside assistance are the first services

insurance and mobility services support your usage of
EV or decision to buy one?

Base: All Non considers of EV

that could support the most EV usage.

il 1l = |J] — b= [EI
I
Europe Belgium France Germany Italy Portugal Spain Austria Czech Switzerland
Charging stations ~ EV Roadside | Wallbox at home | Charging stations| EV Roadside EV Roadside EV Roadside | Charging stations| Charging stations| Charging stations
#1 mapping assistance assistance mapping assistance assistance assistance mapping mapping mapping
58% 59% 60% 66% 65% 62% 65% 65% 57% 61%
2024 #H1 #2 #1 #1 H#1 #H1 #1 #1 #1 s
EV Roadside  Charging stations| Holiday Swap | Wallbox at home | Charging stations | Charging stations | Charging stations Mapping of EV Roadside | Wallbox at home
#2 assistance mapping 54°/o assistance mapping mapping mapping garages assistance assistance
54% 55% 63% 61% 50% 59% 52% 53% 52%
2024 #2 #1 #3 #2 #2 #2 #2 #2 #2 -
Mapping of Holiday EV Roadside Mapping of Mapping of Mapping of Mapping of Wallbox at home Mapping of EV Roadside
#3 garages Swap assistance garages garages garages garages assistance garages assistance
47% 41% 50% 56% 49% 46% 53% 50% 52% 48%
2024 #3 #5 #2 #3 #3 #3 #3 #3 #3 -

57



KEY LEARNINGS

v Current EV owners tend to use mainly
private charging stations at home,
whether they are standard or fast. Public
charging points are also quite widespread
even is usage is less intense than home
stations.

v EV considerers tend to be more inclined
to choose hybrid than a full BEV : only
20% of them would go for full electric.
Belgium, Germany and Austria are more
open to consider BEV.

v'The motivations to consider an EV are
both economic (save on fuel costs) and
environmental : both reasons are quite
close to each other.

v'Barriers, on the other hand, are more
concentrated on purchase costs.

v'In terms of services that could support
usage or EV consideration, charging
stations mapping remains the preferred
service, followed by EV roadside
assistance.
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VEHICLES OWNED - AT LEAST ONE - %

6 Europeans out of 10 declare

Q13 - Do you own in your household one or several... owning a bicycle, mostly

Base: All

Europe Belgium France Germany Italy Portugal Spain

AT LEAST ONE 63
@Q%) 7

r
+

Czech Switzerland

i I

AT LEAST ONE

I’I’I

AT LEAST ONE

6
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B |
u \l 0
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1 16
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. At least one - % . Standard . Electric 60



«Bicycle ownersip is stable in europe, except in Austria
where electric bikes are increasing.»

I 1 =1 _— T %

Europe Belgium France Germany Italy Portugal  Spain Austria  Czech Switzerland

At least one +1 -1 +3 1 = -1 +2 +1 +3 -
)@ 0 +1 -1 +3 = = -1 +3 = +4
(\‘ +1 = -2 2 -3 = = +4 +1
At least one -1 -1 -2 -3 -1 -1 +4 = +2 -
.-1 _ _ _ _ _ _ _ _
!_ o = 2 1 4 2 1 +4 = +1
S /,\. (\ﬂ = = -3 -3 -2 -1 +2 +2 = -
At least one -1 -3 -3 -4 -3 = +2 +5 = -
(A
T © (\‘ -1 -2 -3 -3 -4 -1 +1 +4 +1 -
&

. Significantly superior to previous wave . Significantly inferior to previous wave




MICRO MOBILITY COVERAGE %

- i - One-third of users assert they have
Q38 - Regarding the coverage you have if you full coverage for their bicycle or

encounter a problem or accident while using a bicycle / scooter (much higher in Switzerland),
scooter, which sentence corresponds to your situation? a rate rising this year in France.

Base: Micro-mobility or bicycles users

Europe Belgium France Germany Italy Portugal Spain

I'm fuIIy covered by my insurance I’m not sure if I’'m covered I know that I’'m not covered

. Evolutions in points vs previous wave . Significantly superior to previous wave



BICYCLE ASSISTANCE INTEREST %

Q39 - When buying a new bicycle, would you consider subscribing a bicycle More than a half of bike owners
would consider an insurance or

assistance (help in case of breakdown /accident) / insurance (financial e, el 1 be ass st
compensation in case of damage/theft)? Q40 - What factors would encourage in case of accident
you to subscribe a bicycle assistance/insurance?

Base: Bicycle owners / Interested
il il = }]) —_— b= K3
I

Europe Belgium France Germany Italy Portugal Spain Austria Czech Switzerland
onecontRact 57 54 36 56 67 55 69 62 51 62
— An assistance 8 10 3 4 10 9 14 8 5 7
An insurance 27 21 18 35 24 23 29 35 25 35
B Both 22 23 15 17 33 23 26 19 21 20
L None 43 46 64 44 33 45 31 38 49 38

> REASONS FOR INTEREST %

You want to be

assisted in case of 33 43 22 26 44 43 36 29 29 27
accident/breakdown
The price of your

P bic»;/cle 27 22 34 30 22 20 19 28 38 31
The fact that it’s a

new one 20 20 24 23 17 16 19 24 13 21
You want a cover to

restore your mobility 19 14 19 19 17 20 24 19 18 20
if interrupted

Other 1 1 1 2 0] 1 2 0] 2 1

63



BUDGET PER MONTH FOR POTENTIAL BICYCLE ASSISTANCE %

V24Q3 - How much would you be willing to pay for a

bicycle assistance (help in case of breakdown/accident)

/insurance (financial compensation in case of
damage/theft)?

Base: Bicycle owners interested in assistance

Europe Belgium France Germany Italy

8

11

26
32
2
25 2
23
25
17 17 21
10
2 3 4 2 2

Portugal

27

17

2

Spain

18

16

1

The majority of bicycle owners who
are interested in assistance would

be willing to pay between 10 and 50€
per month

ks K3

Austria Czech Switzerland

27
20

30

13 12

22 4 1

o€ e 9€ 10 19€ m“

64



INTEREST IN A PERSON-BASED INSURANCE %

Q41 - Would you be interested by a person-based insurance,

covering all your travels and mobility situations, including those LG L G AT e
. . ol level, however decreasing in France

by car, bicycle and other micro-mobility whether personal or

shared (versus a vehicle-based insurance)?

Base: Car owners

The interest for person-based

il Il = }] s KIJ

Europe Belgium France Germany Italy Portugal Spain Austria Czech Switzerland

%
Interested
45 % T
H 42%

Very interested Rather interested Rather not interested Not interested at all

. Evolutions in points vs previous wave . Significantly superior to previous wave . Significantly inferior to previous wave 65



KEY LEARNINGS

v The majority of Europeans say they own
a personal bicycle, especially in some
countries such as the Czech Republic,
Austria and Italy.

v Electric bikes ownership is quite
heterogeneous among countries : from
11% in Spain to 36% in Belgium, with an
average of 21% in Europe (+ 1 point
compared to last year).

v"More than a third of Europeans think that
they are properly insured when using
micro-mobility devices or bicycles, this
figure growing this year in France.
Switzerland shows the highest rate of all
countries on this topic.

v The potential for bicycle assistance or
insurance remains high : more than a half
of bike owners would consider an
insurance or assistance, mainly to be
assisted in case of accident. The majority
of those who are interested would be
willing to pay between 10 and 5o0€ per
month for this service.

v'Finally, the interest for a person-based
insurance stays quite solid with almost
half of Europeans interested - 3 figure
stable overall, yet decreasing in France.




Contact: Laetitia Bermond, Marketing Activities Manageer, Ibermond@europ-assistance.com
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About Europ Assistance

Europ Assistance is a global leader in assistance
and travel insurance. We support customers in
over 200 countries and territories with an
extensive network of approved providers,
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